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A RACE AGAINST TIME
Dr. K. S. Sachdeva

Scientists are racing against time to develop a vaccine for the 

develop a vaccine for Tuberculosis which was crippling children 

strain of TB from cows and grew it in their laboratory for many 

they found it did not make people sick and moreover it cut down 

it provided additional protection from other childhood deadly 

continues to be a promising contender to slow down one of 

the ambitious global elimination goals - Tuberculosis is also in 
need of a shot in the arm and a vaccine is long overdue that can 
potentially kill the disease and accelerate its eradication globally 

Dr KS Sachdeva 
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Dr Sudarsan Mandal

Nikshay Poshan Yojana - Nutritional Support for 
TB patients in India 

Nutritional support was always considered a 
good adjuvant therapy for TB patients even in the 

treatment rationale in sanatoria for TB patients in 

sanatoria were exposed to plentiful amounts of high 

It is a well-known fact that undernutrition increases 
the risk of tuberculosis which in turn can lead to 

important trigger for active TB disease development 

from increased demand for energy which contribute 

This vicious circle impacts not only on individuals 

Undernutrition also leads to worse treatment 

st 

the Nikshay digital platform and having valid bank 

facilitates opening of such accounts preferably under 
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Advantages of Nikshay Poshan Yojna:

targeted means of increasing adherence to TB 
treatment while reducing the costs for patients to 
stay on treatment and improving their nutritional 

 Interventions that increase full treatment 

but for public health welfare [5]

The DBT related processes have been in continuous 

has been made simple and easily comprehensible 

NTEPTeam of Nagaland observed NPY Campaign at Petrol Pumps, 

(17  Aug to 16  Sept.)

The National Tuberculosis Elimination Programme is 

acceptable component of treatment in NTEP with 

References:
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NTEP Team Odisha
Odisha’s notable success

th

16th

mode to accelerate NPY payments using Digital 

This enabled unhindered payments even during 

instructed to undertake the activities on a mission 

Key Activities Conducted during the DBT Campaign 
that overlapped the lockdown period 

 Review of district wise performance by the State 
through the virtual platform

list of all districts on every alternate day in 
WhatsApp group with regular support by the 

 Weekly conference call by the Union consultants 

 Daily review and support provided to the low 

 District Team monitored the DBT NPY regularly 

 Duplicate data of patients was removed from 
Nikshay Posha

Challenges Faced and Steps taken to mitigate:

lower as compared to the other Districts during 
the 1st and 2nd
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worked from home and cleared the DBT pending 

personal laptop so that they can release the 

Achievement during the DBT Campaign:

Lakh Ninety Seven 

involvement of ASHA as there is an informant 

it played an important role during the DBT 

The Digital signature is the key to the success of 

support by State and because of teamwork and hard 

achieve this milestone during the active campaign 

coming days ahead

 
NTEP

Shourya (TB Champion from Kangra, HP)

clad in their uniforms head-out to the call of their duty 

female health activists called Accredited Social Health 

Under the National Tuberculosis Elimination 

community on Sundays to check for any symptoms 

These surveys are also a part of an awareness drive by 

They also collect sputum samples for lab testing if 

explained the household members about the survey 
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plan to end TB in the state while urging that it would 
be possible only if everyone contributed to the 

to give his sputum samples since he had a persistent 

herself and that he makes sure that she has two eggs 

and making sure she takes it carefully also lies on 

B

Nirmala Devi is the primary breadwinner for the 

 
 
 

continues to tell Bhanumati that Nirmala overworks 

Bhanumati (left), Nirmala Devi (centre), and Vijay Kumar (right) 
during routine survey.

 

Bhanumati said that ever since she had joined service 

recovery especially girls who were able to get married 

forms for government initiatives available to the 

any type of discrimination towards them for treating 
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Raghuram Rao, Dr. Shanoo Misra & Ms. Seema Gupta 
The Corporate TB Pledge (CTP) 
program is a joint initiative of 

Ltd and The International Union 
Against Tuberculosis and Lung 

is to engage the corporates and 

associated cooperation to end TB 
in the workplace and community 

The Rationale to initiate TB free 
Transhipment Locations (TSLs)

Eight million truck drivers and 
twelve million helpers criss-

 

referral for diagnostics and long-

follow-ups of such cases may lead 
to high default rates as many of 

Intervention 

established a preventative 
healthcare program in the year 

31 major transhipment hubs across 

of preventive and tertiary health 

non-communicable diseases such 

Their commitment to motivate other corporates and advocate for TB 
initiatives with all stakeholders has graduated them from platinum to a 
diamond member. 

* Someone with a similar social background that the truckers can associate with like 

companies from the community 

Behavior Change 
Communication

behavioural changes 
amongst the drivers and 

four strategies including 
one to one counselling 

group sessions led by 
outreach workers ensuring 

increased participation and 
peer educators enabling 
a robust referral system 

across the transshipment 

The healthcare facilities 
include allotment of 

healthcare centres to each 

clinic to facilitate truckers 
who do not have access 

to state clinics due to 

areas to provide services 
at the doorstep to ensure 
maximum outreach and 

collaboration with The 

refresher-training sessions 

locations across the country 

health workers covering 

Clinical Health 
Services Training sessions
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Impact Numbers 
S. No. Component Achievement May 2019 to July 

2020
1 Total reach-out 

group sessions
2 1525
2 934
4 59
5 49
6

Strengthening the TB Free Workplace 
Initiatives 

The successful TB free workplace 

now encouraged ATF to start TB Free 

The campaign was launched on 
25th

start three more Provider–Performed 

activities at all 31 locations in a phased 

 

 

VV Sundar
National Review of ACSM Activities held in 2020

to promote positive behaviour that are appropriate 

communication seek to empower people to garner 

activities undertaken by the States and UTs across 

activities were reviewed thoroughly by novel method 

Zone States
South I
South II

North 
– East
West 

North I
North II

East

key achievements of the last year and their plans 
ch team presented a power 
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and build the teams capacities and competencies and 

Mr. V. V. Sundar 
WHO-NTEP National Consultant (Communication), 

Central TB Division

Amitava Banerjee

 
TB Free Workplaces

of these deaths occur among young adults in the 

Poor health makes for bad business! The economic 

These challenges necessitated the development 
of a more cohesive engagement with the private 

to strategically approach TB at their workplaces 

industry will have to come forward and become active 

was virtually inaugurated on 17th

 aims to engage the 
business leaders and provide a forum for convergence 

economic productivity and ensuring a healthier more 

workers to take this agenda forward through several 

will be provided to 
each corporate post 

is convening State 
Regional roundtables 

to create platforms 
for senior health 
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Sector Enterprises to discuss and share the current 

discussions bring together key policymakers and 
healthcare providers at the state levels to deliberate 
on how India can advance in TB disease care and 
management leveraging on the 

many such consultations as possible 

brought into these deliberations and 

As they say – a journey of a 
thousand miles begins with a single step- and that 
could be in the form of spreading awareness on 

treatment and nutrition support for patients and their 

maintaining a stigma discrimination free environment 

make it be known that TB patients are not alone in 

Ms Smrity Kumar & Team REACH

decades ago in response to the roll-out of the National 

is built on the existing private sector engagement 

integrate safety and social distancing protocols due to 

to ensure they were taking medicines regularly with 
an additional focus on Diabetes and Hypertension 

From a TB survivor to a Woman TB Leader

Mr. Amitava Banerjee 
WHO-NTEP National Consultant 

(Advocacy & Communication), Central TB Division 
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 Ms. Richa Bharti

completed one year on 25th

communication for demand generation and stigma 

This was to promote the active participation of 
people from all walks of life in a national movement 

preventive and community-level interventions are 
not implemented along with a multi-sectoral and 

campaign on 25th

I fell very sick and did 

many private hospitals 
and doctors for treatment 

with extra-pulmonary TB 
in a government hospital 
and was advised to take 

Even though it was a long 

even after the course of 

do something for people with TB so that they did not 

I have been working as a Woman TB Leader since 

pandemic began and all public transportation came to 

wheeler and now I am able to report to the hospital 
where I assist the TB elimination program irrespective 

the health system is overwhelmed with activities to 

I also pitch in to help in the collection of sputum 

I encourage the family members of people diagnosed 

with those diagnosed with TB to ensure they are 

people with symptoms of TB and people with TB as 

Ms Smrity Kumar
Director, REACH

social determinants of TB

Private health sector engagement
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A brief  on “Advocacy and Communication” will be 
highlighted in this article.

Need massive campaign on TB under Advocacy and 
Communication 

specially about its symptoms among the general 

factor fuelling the prevalence of high TB burden in 

communication strategy will help to bring TB to the 

local governments etc is expected to improve resource 

 Create a common stakeholders’ platform: Bring 
together fragmented stakeholders from the TB 
landscape under one media campaign to create 

platform will help to expand the campaign and 

 Mainstream TB in common dialogue: Position 
TB as one of the more talked-about public health 
issues on all possible media platforms and involve 

th

opportunity to tell individual stories and amplify 

 Showcase progress by using several platforms: 
Use various platforms to communicate the 

workers to interact with the audience by using 

 Promote health-seeking behaviour in the 

 Expand TB care services through the engagement 

and contribute to the achievement of the Sustainable 
 End TB target 

help reach out to media to spread positive messages 
on TB they may also build a stronger network of 

After the launch of TB Harega Desh Jeetega national 

for joining hands for implementation of the entire 

 Commitment at Highest Level: 
representatives were actively involved in the 
National TB Elimination Programme and 
renewed their commitment to End TB in their 
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 Commitment by States/ UTs to achieve TB 
Free Status: 
to achieving the TB Free status before or by 

 Review of TB Programme at Apex Level in the 
States/UT: 
held to review NTEP progress at the senior 
administrative level and regular engagement with 

 Adoption of Pediatric TB Patients by Senior State 

Pediatric TB Patients for continuous monitoring 
of their treatment and providing nutritional and 

 360 degree mass media campaign:

by use of multiple communications platforms 

awareness about symptoms of TB and address 

generate demand leading to early TB diagnosis 

sharing of information about TB with the media 

challenges however we are hopeful that the country 

Ms. Richa Bharti
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Ms. Richa Bharti & Ms. Rinika Grover

TB prevention and management activities are essential 
for reducing the burden of TB disease and achieving 
favourable outcomes by ensuring early detection and 

special population groups are overcrowding and poor 

of the truckers do not own their truck and work like 
a bonded labourer for they work more than 15 hours 

becoming vulnerable to various infections including 

so that they can avail these services through nearby 

initiative of integrated and holistic health services to 

has joined the corporate TB pledge TB intervention 

morbidity and mortality due to tuberculosis amongst 

partnership with the state 

These corporates have workplace initiatives and 

truckers and spread the awareness among the allied 

TB Free transhipment locations campaign under the 
th 

September to 9th

intensify outreach and communication with truckers 

Aim of TSL Campaign:

allied populations 

Objective 

 To reach three lakh truckers and allied population 

identifying presumptive TB patients

 Increase access for TB services by starting new 

1.  IEC Campaign

awareness and key symptoms  



16

2. Mid-Media:

be reached through outreach and mid-media

 TB awareness through one to one and group 
sessions

Symptomatic screening 

 Referral and sputum transportation at some 
location
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